BARKATULLAH UNIVERSITY BHOPAL

SEMESTER 1V
GP—401 Compressive Viva 100
CP- 402 Business Legislation : 160
CP - 403 Entrepreneurship Development 8« 1040
Marnagenent
CP- 404 Specialisation — 1, Paper - Il 104
CP-405 Specialisation — 1, Paper — |V 100
EP =406 Specialisation -2, Paper— 11l L 1(;}
CP 407 Specialisation — 2, Paper— v 100
i TOTAL 700

DISTRIBUTIOM DF MARKS:

Serm.—1 600 Semy — 11600 Sem. — 11600 Sem. =700
Total Marks (2500)

EXTERNAL EVALUATION IN EACH PAPER OF 80 MARKS
Sec A (axB} 32 Marks sec, B (3x16) A8 Marks Total - 80 Marks

INTERNAL EVALUATION IN EACH PAPER OF 20 MARKS
Plich Termn Test— S0% Ceminar— 30 Class Performance = 209
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BARKATULLAH UNIVERSITY, BHOPAL

M.B.A. (Full Time) Course curriculum

Students are required to study all core papers anid opt any tw-
specialization area in MEA Sem, [V

SPECIALISATIONS
-
MARKETING MANA GEMENT RETAIL MANAGEMENT
F5n -3 I| Sales & Distribution Mangement | ER ] | Mumagement of Retail Operations

| : | Retail Merchandising and Stupply
FSM -4 | Bervici Marketing F5R =4

| Manageimen
L4

£

"

HUMAN RESOURCE MA NAGEMENT FINANCIAL
MANAGEMENT

| F5F -3 | Management OF Finaieial Seev

|_I-'.*;}- -4 | Stmtegic Corpornte Finance
| |

|J-!u||1.1n Resource Planning A
|rEn-3

Pevelopment

|_F$L'r -4 | Compensation Muonagement _|
o |

BANKING AND F INANCIAL SERVICES MA NAGEMENT

['FsR=3 Fronneial Inatitutions & Markeis

‘ FSB-4 | Financial Risk Mamagemien

ol
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PN BARKATULLAH UNIVERSITY BHOPAL
Vs Svilabus for MBA (Full Time) Semester-1V
; Business Legislation

COURSE NO. CPa442 Max. Marks (Ext. Exam):80
B Min. Pass Marks ;32
OBRIECTIVE : .

The course §8 desipned 1o assist the students in understanding basic laws affecting the
operations of business enterprises, -

COURSE CONTENTS :
Unit-1 An overview of Lows reluted to Promotion and Incorporation of different

types ol companies. i

Limit-11 Laws related Lo contract with special reference 1o It*'s-P;rfunnam:g. Bireach
and Remedies.

Foit-111 Congumer protection lnws and Rights of consumers.

U nkt-1% Bagiv  provigions of Pallution  control,  Environment - protection —and

Inntelleciual property rights,
Unit-V Lows related oo meigers & acquisdions o view of the multinations]

companies operating n lnd,

SCHEME OF EXAMINATION:
Total Marks ; (Infernal 20, External 801 = 100 marks

PATTERN FOR EXTERNAL EVALUATION:
Sec. A: (Short Answers) 4 out of 8 4 x 8 = 32 Marks,
Seo, B (Fssay type & case) 3 oul of 53 % 16=48 Marks,

SUGGESTED READINGS:

b Aovine Singh. Company Law,

2 Tuweja, S.K. Business Law for Managers,
3. Moercintile Law, . B Kapoor:

- 4. Mercanmile Law, Chawla, Saveen & Garg.
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BARKATULLAH UNIVERSITY BHOPAL
Syllabus for MBA (Full Time) Semester-1V
Entreprencurship Development & Management

COURSE NO., CP-an Mz Marks (Ext. Exam)®
Mun. Pass Marks 32
OBJECTIVE ;

The objective of the course s to expose the students to the growth of entrepreneurship

and enterprise managenment in developing countricsswiih special referenco to India,

COURSE CONTENTS :
Uinit-1 Emrupn:nuumhip—cnr:wnl.-'|11n:urﬁng. need, Competencies/qualities of an

entreprencur, eoncept of Small Business Enjerprises, :

Unit-11 Entreprencurial Support System-.a brief overview of-District Induslries
Centers (DICs), Swate  National Frnincial corparation  (SFCs), Small
Industties Development Bank of India (SIDBI) . National bark for
agricullure ood rural development (NARARD) National Small Inclustries

Corparation (NSIC). and Special Eeonomic Zane (SEZ) concepl,

Unit-T11- Business Planning- Various forms of bilsinsss erpaniations-  sole
proprictorship, partnership firms, joint stock com panics. Set up process of o
small scale enterprise, Procedures: for registrtion of small seale industre,

List of items reserved for exclusive manafaciyre in small seale indystry,

Unit-1V- Project Preparation- Project identification, Contents of Project repart |,

project report preparation, Techna- Economic: feasibility report. privect

viability. Viability repart

Unit-v Managerial Aspects of Small Business-Bagie principles of Management(
Definition, function), operational aspocts of  produetion, inveniney
management,  financial  management,  Record keeping, Marketing
Techniques, Personnel Management, Importance of Communication in

hisiness
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SCHEME OF EXAM INATION:
Fotal Marks : (Tnterna] 20, External Bl = 100 marks

PATTERN FOR EXTERNAL EVALUATION:

Seci AL {Short Answers) 4 aut of 4 4 X8=32 Marky.

See, B; (Essay type & case) 3 out of' 3 3% 16 = 48 Murks.
-

SUGGESTED R EADINGS:

L Bhind Amar V. The Origin And Evolution O New Business, Oxlord

Umiversity Presg, New York, 2000

B

Pearsen Education, New Delli; 2006

Dollinger M.J_ Entreprencurship Strategis And Resovrees, 3¢ Edition,

3, Desmi Vasant Bri2004) Munsgement Of Small Seale Enterprises New

Delhi, Harvang Publishing House
4 A Hand Book Of Entreprencurship, Fditeg By B.S. Rathore

Saini, Aapps Py blications, Panchkula {Harvana)

And Dr )18

- Entreprcneumhip Developmenm By OB Gupta And P Shrinivasan, Sultan

Chand And Sons, Newdelhj
6. Hand Book OF Smul] Scale Indusiriey By PM. Bhandar

7. Murketing Mandgemen By Philip Kotler, Prentice Hall OF Ind;

a New Delhi

8. Vermi LC. And Gurpal Singh, Small Business Ang Industry- A Handbaok

OF Entreprencurs, Sage . New Delhi, 2002
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BARKATULLAH UNIVERSITY BHOP'AL
Hibns for Fiall Thaied Semeater-1 & 1V (Specialisatinn

Marketing Manageinent
Sales amd Thsteibntion Managenent

COURSE NO. FSM-3 Mz, Marks (Ext, Examd: 80
M, Pass Marks 32
OBJECTIVES

-

The piirpose of this papet is o sequain the-student with the eoncepds which are hielpful in

developing a sound sales and distribwtion policy &nd in erganizing and managing sales

foroe and morketing channels,

COURSE CONTENTS . "

UNIT-1

ENIT-1T

UNIT-1I

Mature and Beope of Bales Mumagement; Sctting and Formalating Pessonal
Selling Ohjectives; Recrniting und Selecting Sales Personnel

Developing and Conducting Sales Training Progrmmes, Desigmng wnd

Administering Compensation Plans: Motivating Sales 'ersonnel,

Balies Mestngs and Sales Cooitests;, Designing Territores and Allocoting

Sules Effons: Ohfectives and Quoas Tor Sales Pagsonnel; Developing and
Managing Sales Evaheition Prsgrsmme: Sales Costand Cost Analysis.

UNIT-1V An Overview of Marcsling Channels, (heir Structure, Funetions and
Relationships:  Channel  Imermediones Whodesaling and Retmling:
Logistics of Distribution: Channel Planning, Chrganfaationl Pattorns in
Marketing Chunnels; Mansgimp Marketing Clamielx

UMNIT-¥ Informution System nml Clammel Minagoments Assessme Perfomanee ol
Marketing Channels: Intermistional Marketing Chamels,

SCHEME OF EXAMINATION:

Tited Marks, (Intermal 20, Externial 800 = 100 wirks
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PATTERN FOR EXTERNAL EVALUATION:
oo (S hor Answers] & oul of 8§ dxf=73 Mliirks

e B: (Essuy type & Chsed 3 out af'3 341 =48 Marks

SUGGESTED READINGS

. Anderson, R. Professionul Sales Management! Englewood Cliffs, New Jersey,
Prentice Hall Ing, 1992 -

- Anderson, R Profiesssional Personnel Selling, Englewood Cliffs, MNew Jersey,

Prentice Hall Ing.. 1992

Buskirk. R H und Stanton, W Manzgement of Sales Fopce, Homewood linogs,

Richard D). Irwin, 1983

Iad

4. Drairymple, I J Sales Management: Coneepts und Cases, New York, John Wiley,
1989

5 Jolnsen, EM ete. Sales Munagement: Comcepts, Proctices g Cases, New York,
Melimw Hill, 1986

i, Stanton, Willium | ¢te Management of n Sules Force, Chicago. lrwin, 1995

H Stll, B R.-Sales Management, Englewid Cliffs, New Jersey, Prentice Hall, lig,,
988

The list of cases and specific references including recent articles and reports will he
announced in the class at the ime of baunching of the course,
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KATULLAH UNIVERSITY BHOPAL

rM Full Time t & IV (Specialisation

Marketing Management

Serviee Marketing

COURSE NO, F5M-4 Mazx. Marks {Fxt. Fxam): 80

UNIT-1:

TINIT-11 =

UNIT-INT ¢

UNIT-IV -

UNIT-V:

Min. Pass Marks :32
Emergence of sorvice economy, Services-characteristics,  Service

Classifications, service marketing trisngle, Service miggketing mix,

Consumet behaviour in services: Customer ex pectations, Zone of tnlerance,
Serviee ecountérs, Moment of Truth, Strategies for influencing customer
perception. i

* H

Produet-Service Continunm, Service Life Cyele, Place — Distribution
Strategies & Challenges, Role of Internet in distribution, Promotion,
Prometion objective for Services, Tools of promotion, Pricing, Factors
involved in pricing a service produet, reshaping demand using effvetive

pricing,

People- role ol service emplovees, Servics profit chain, Physical evidence,

Nature & Importance, Service escipes. Pracess: Service process & system.
Customer role in services.

Customer Satisfaction: Monitoring EMeasuning  customer  satisfacti i,
Service Guarantes - Complaint Mansgement, Recovery, concept of quality
in Services, Service Quality Models, Customer satisfaction.

SCHEME OF EXAMINATION:

Tutal Marks: (Internal 20, External 80 = 100 marks

PATTERN FOR EXTERNAL FVA LUATION:

See. Az (Short Answers) doutolf  4x8 =32 Marks
Sec. B: (Essay type & case) Soutof 5 Tl =48 Mark
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SUGGESTED READINGS:
= Lovelock,C. Services Marketing. Pearson Education.
*  Fitzsimmons. Service Management. Tata MeGraw-Hill Publishing Company Ltd.
o Clow, K.E, & Kurtz, D L. Services Muarketing. Biztantra,
= Srnivasan. 2009, Serviees Marketing, Phi Lewrning Privace Limited. 2 Ed.
= Lirommods, 2007, Serviee Managenient Angd Murketing: Costomer Mamgement In
Service Competiion. Wiley [ndia Pyt Ltd. 3 B
= Bhattachorya, C. 3006, Services Murketing. Excel Books; New Delhi.
o  Shanker, R 2008, Services Muarketing. Excel Books, New Delhi.
= Margundkar, 2008, Services Marketing! Text & (Chses Tata MeGraw-Hill
Publishing Company Ltd. 2 Ld. L
*  Zeithuml 2008. Serviee Murketing, Tits McGraw-Hill Publishing Company Lid. 4
Ed,
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BARKATULLAH UNIVERSITY BHOPAL

nbus for MBA {Full Ti Semicsler-1T1 & |1y

Retail Manapement
Manuagement of Retadl O peratinmns
COURSE NO. FSIR-3 Max, Marks (Fxt. Exom %0
Min. Pass Muks <32

-
UNIT-I; Retail stratepies, Retail marketing strategy, Finance and location strategies
for retailing.

UNIT-II; Market risearch for retall management. Trading srch pralysis Rescarch
betire and afler setting upa retail stone. . M

UNIT-11:  Betail stores operalions. Mall manapement. selting olyectives fur retslers,
performance. Management of redail hand:

UNIT-TV, Retail  management information  svsiem, Information gathermng amd

provessing, Application of T, to retail TR

LNIT-V: Financial -aspects of retail. Rotail audit-and measies of perfomimee
evilution.
SCHEME OF EXAMINATION:

Toval Markz : (Initemsl 20, Exterm] #0v= (00 ks
FATTERN FOR EXTE RNAL EVALUATION:

See. Al (Short Answers) 4 ol of 8 dxl =307 Marke
Sec. B! (Fszay Brpe decase)  F ourofs Ix1 =df Mok

SUGGESTED READINGS:
*  Relsil manapemient, 5 Stralegic Appriach by Berman Barry, Evams fool i
Pearson Edueation,
= Retail managemeni by Michoel Lovy, Tat MeGrw Hill=,
*  Retail management by Chetin e, Ragnish Tull&NidhiShrivasiay

*  Retailing by Robeit Lusch, Patrick Dunne, Sauth Western Publishing o,
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BARKATULLAH UNIVERSITY BHOPAL
=oRAAVLEAR VNMYERsITY BHOPAL

Sy llabus fopr MIBA

Full Time

Retail Management

Retail Merchandising and Supply Chain Management
COURSE MO, FSR- Max, Muarks (Ext. Exam) 80
Min, Pass Marks 132

UNIT-I: [ewil Merchandising: Concepl & Scape, 1fole ond Responsibilitics of
Merchondisers: Merchandise Mix. Assorment Manpgement, Merchandise
Pisplays ond Space Management: Coneept and  Importance, Space
Munagement, Plunogram, Visusl Merchandising: ML..mlng, Dbjn:-c.lw-.:.

Product Positioning and Visual Mere handizsing. . i

UMNEF-11: Merchandise  Plapning:  Concept  anil Applications, Elemems of
Merchandise Planning, Role of Merchandiser in Manning, Category
Masngement and Merchandise Budgeting: Merchandise Forecasting and
Budgeting Merchandise Sourcing; Stock Management snd Distribution,

Internitiongl Sourcing,

UNIT-11: Merchandise Replenishment: Retail Replenishment, Importanee, Direet
store Delivery (DSD)L Managing Retail Home Delivery, Megsures for
Retil Distrbution and Replenishment, Role of 1T in Hetail Distribution
and Replenishment.

UNIT-1V:  Introduction 1o retail supply chin, Retail supply chain vs. maenufaciuring
supply chain: logistics. Stategie, weties) wnd operational view Supply

chuin strtegies.

LINIT-V; Category Specilic Supply Chain Issues: Supply Chain in Food and Uracery,
Apperel and | Footwear, Consumer Electronies, Home, Furnishing, Non-

Stere Retailing, T Supply Chain Mansgement,

SCHEME OF EXAMINATION:

Total Murks : (lnteemal 20, Externnl 80) = 100 mirks
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PATTERN FOR EXTERNAL EVALUATION:

See. Al {Short Answers) A aut of 8 AxE =32 Marks
See. B (Essay type & case] Foupaf 5 3% |6 =44 Mork

SUGGESTED READINGS:

Retarling Management 2F; SwapnaPradhan: Tata MeGraw-Hill Edueation
Retail Managemem (dth Editiony: Gibson G. Vedamanisaion Pubhishing Hnﬂ_ﬂ_‘
Retail Merchandising: Swapnal'sadhan ;Tata MeGraw-Hill Education: 2010

Visual Merchandising: Swati Blalla, Anuraag S Tatg MoCiraw-Hill Education,
Supply Chain Managemesnt for Retailing: Rajesh Rav © Tatn MeGrase<HiTF By
2010 ) _

Retail Management; A Strategie Approach, TO/E: Berman: Pearson Fducation [ndia

Retail Marketing Management; Gilbert | Pearson Education [ndia,
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BARKATULLAH UNIVERSITY BHOPAL
Sylabus for MBA

Full Time) Semester-111 & IV (5

Human Resource Management

Human Hesouree Planning and Development

COURSE MO, 1956)-3 Mux. Murks {Ext ExhmpH0
- Alin. Pass Marks 132

OBIECTIVES

The abyéctive of this puper is to develop a concepriml a3 well as o practical understinding

of Human Resource Planning, Deployment and Development in grganizations.

COURSE CONTENTS £ '
LINIET-1 Muere Level Muanpower Planning  and  Labour  Market  Analysis:
Crrganisationnl Human Resource Plunning: Stock Taking.

UNIT-I Work Foree Flow Mapping: Age and Grade Distribution Mapping: Models

and Techniques of Manpower Demand and Supply Forecasting,

UNIT-111 Behavioural Factors in Humun Resource Planning — Wastage Analysis;
Retention: Redeplowment and Exit Strategies; Career Management and

Cureer Planning,

LINIT-IY Performance Plunning: Polentinls Appeaisal and Canger Deévelopment: HRD

Chmate; Culiure; QWL and Management of Change,
UNIT-V 1M and HRD Stategies; HRD in Stmtepic Organisations:  Humaen

Resource mlomation System: Human Resource Valuation and Accounting.

SCHEME OF EXAMINATION:
Taral Marks: (Intemal 20, External 807 = 100 marks

PATTERN FOR EXTERNAL EVALUATION:

Ser A: (Short Answers) 4 oul of $ dx8 =32 Murks

Sec B (Essay type & Case) 3 out of 5 3x16=48 Mairks
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SUGGESTED READINGS
1. Arthur, M., ‘Carcer Theary Handbook”, Englewood CIIiff, Peentice Hall fnc_ ) F
7, Belkaowi. A R and Belkaoui, J M.. *Human Resource Yaluation: A Guide 10 S

and Technigues Greemwond”, Quorum Books, 19495
3. Dale B “Towd Quality arid  Hoamen  Resmrroes: Kn Execitive Caide
Blackwell, 19592

4, Greenhans, 1 H =" Carese Monagement, MNew York, Dryden, 1957
-
5. Kavanagh. M J etc ‘Humen Resource Information System: Development

Applications'. Boston, PWS-Kent, 1993

6. Mabey, T und Salama, G “Sirategic Human Resource Management”, Oxft
Blackwell, 1993

L]
7. Thomson, R and Mabey. C. 'Developing Human Resources’. Creford, Bullerwis

Heinemann, 15954

The list ‘of cases and specific references including recent articles and reports will be

ansounced i the class at the time of launching of the course,
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BARKATULLAH UNIVERSITY BHOPAL

Svllnbus for MBA (F

ull Vime) Semester-01 & 1V (Speciulisation )

Human Resource Management

Compensation Management

COLRSE NOL PS04 M, Murks {Ext Exan):®0

W8 B

UNIT-11 :

LINTT-100:

UNIT-IV:

LNIT-V ¢

Min. Pass Marks’:32
Compensution- Definition, Compensition rggponsibilitics, Compensation
system  desipn  issues,  compensation phrlosophies,  compensation

Approaches,

Compensation Classilication- Types, Incentives frnge benefits, Strategic
compensation planning,  determining  compensation-The Wikge -
Development ol bise poy. system-The wape curve- pay graddes, salary

malrss

Theories of woges- wage struclure wage fixation wage payment-sulury
admmmstration-  Executive  compeénsation-  Incentive phan-team

compensaticn, Lum Shanng incentive plan- prafit sharing plan ESOP'S.

Sales compensation plan-Perlormunee based pay-svstems legal and wxmion

ISEUES 0N COmpensation.

Wage Board- P'ay commission, Employee Benefits, Benchmarking Bencfit
scheme, Security benefits. Designing  benefit packages, Intemuational

L‘-UI'.I'I]JL‘I'ISEIHI'LI'JI management;

SCHEME OF EXAMINATION:

Totil Mxiks  Cliterml 200 Extermal 80% = 100 marks

PATTERN FOR EXTERNAL EVALUATION:

Bee, A Sl Answiers| oot ol E 4 528 =732 Mirks,

Suc, B (Estay [vpe & case) Foout of 3 35 16 =48 Mark
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SUGGESTED READING:

DewakarGoel- * Performance Appriisal &Compensation Minagement™ PH| Learning
New Delhi.

Dipak Kumar Bhattacharyys = Campensation Management” Oxford HEE

BD Singh “Compensation And Reward Management” Exeel Books

Sonishvam Singh “Compensation Manazement” Excel Baonks

Richard I. Henderson “Compensation Matagement Iy A Bnowledge Based Warld™
PHI New Delhi

George T. Markoviel, derry M. Newman, ©.8. Venkatramat = Compensalion™, Tata
MeGraw Hill
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Financial Management

-H'i'llt'i‘g?rmm'l of Financial Services

Max. Marks (Ext. Exam):80
Min. P@_MS-:}E

e e ) '-
The main objective of this course is 1o help studenty 1o ledn the varjous financial services:
and their rale in the overall financial SySbem,

Course Conlents

§
UNIT-1 Financisl System amd Markets: Concept, Nature and Scope of Finaneial
Services; Regulatory Framework for rmqm;'i al Services,

UNIT-IL - Management of Risk in Financial Services: Stock Exchange Operations;
Mutual Funds; Merchant Banking Services.

UNIT-IE Managing of issue shares and boris-Mobilising of Fixed Deposits-Inter-
Corporaie Loans,

UNIT-AV  Other Firneial services- Lessing and Hive Purchase; Debt Seeuritization:

UNIT-V  Hunking and Insurance; Venture Cupital, Factoring for Failing and Bill
Dhscounting, Insurnee. :

heme of Examination:
ol Morks. (Internal 20, Extérnal 80) = 100 mirks



Suggested Readings

Bhally, Vv K, Management of Financial Services. Anmal, Mew Dielhi. 2001

Bhalla, V K And Dilbag. Singh Intersational Finaneial Centres, New Deélln
Anmol, 1957

Ennew, C, Trevor Watking & Mike Wrishi: Marketing of Financial Services,

Heinemann Professional Publ, 1990
-

Gordan, E and K, Natarajan Emerging Scenario of Financial Services, Himalava

Publishing House, 1997

Meidan, Arthur Brennet. M Option Pricing: Theory & Applications, Torontbs,

Lexington Books, 1983

'
Kim, Suk and Kim; Seung, Glabal Corporate Finance; Text ond Cases, Thd ed.,
Wit Flovida, Kolb, 19093
Giotedan E-and Matarajan K, Emerging Scenario of Financial Serviees. H malava

Publishing House

The list of cases and specific references ineluding recent articles and reparts will he

anmounced i the class at the me of lumchmg of the ciorse

Page 62 of 6§



BARKATULLAH UNIVERSITY BHOPAL

Swvillnbus Yo MEBA (Full Time) Scme

ster=111 & 1% {Hu}ﬂu!iﬁﬂllﬂﬂ

Financial Management

Strategic Corporate Finance

COURSE NO. FsF-A Mtei. Marks (Ext. Exim )80
Min, Pazs Marks (32
-
UNIT-1 Corporute strategies and its: impact on corporste finance. The hasic

tunctions ol corporate finance; role of finance in the process of corporate

strategy huilding,
'
LINTE-11: Mature of mtenetion between finoncial stestegy and the overal| strillegios.of
the firm: Economic value addition, factors alfecting company's Onaneiol

strutegy, shifeholders wenlth masioeiation,

UNIT-HE: Corporate Tax Planning- Concept, Types of Corporate Tax (only basies).

Indirect Tax Struewre- Conceprt, GST- mesning and concept

UNET-IY; Right Issue, Bonus issue, Term [nstruments: Commeroil Papers, Puhblic

Deposils, Inter-corporate Investments and Innovative Financial Products,

USIT-V: Joint ventures - Planning steategic allisnces, benefits and disadvantages of
jeint venfuring, equity variations, Steps 1o farming a joint venture.
Uharcleristics of a strategle allinee:

SUHEME OF EXAMINATION;

Total Marks - (lnternal 20, EXtemal 80) = 100 marks

PATTERN FOR EXTERNAL EVALUATION:

Sean A (Bhor Answers) 4 Gut ol 8 4 % K = 32 Marks

e B fEssuy type & case) 3 our of'3 3x b5 =48 Mark
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|, Verma, K.K. 2008, Corporsie Accounting. Excel Books, New Prefhi

2. Mukherjes  @Hanit 2007, Corporate Accounting, Tata MeGieaw-Hill Publishing
Company L4, 1 fd,

3. Tulsian. 2007, Corpornte Accounting, T MeGirawHill Publishing Compuny 1.0

4. Damodaran. 2008, Applied Carparate Finunce, Wiley India Pyt Lid. 2 £

5, Damodaran, 2008, Corporate Finance Theory Ang Prctice. Wiley India Pyt 1. > Edl

6 Bamodaran. 2009, Damodaran (i Valuation. Wiley India Pyt [1d 2 £q,
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BARKATULLAH UNIVERSITY BHOPAL
ahus for MEA (Full Time) Semester-11 & IV {(Specialis

Banking and Financial Services Management

Financinl Institutions and Markets

COURSE NO, FEB-3 Mlax, Marks {Ext Exam):30
Min. Pass Marks-32
-
LINEr-L Overview of Indinn Froancial Systemd Financial market, Finmmeinl Sector

reforms, Reservie bank ol India, SEBL Insurance Companies, NBFC's,
Tnchan Mutual Funds,

UNIT-11: Money Murkets, Bond Markets, Foreign exchange market, Pension funds &

bfutual Funds, Securities Market, mortoaee amd derivative markel

UNIT-1IT: Interest rotes & its determinants, term structure, interest rates and security
valyation, theories of the level and structure of interest rates; Interest rates
in Inilin.

LINET-IY ¢ Risk minagement in Finaneinl Institutions, Types of risk in FL, Managing

risk with Balonce sheet, derivaive seourities, loan sales and securitization.

UNIT-¥V = Ineenational Finoncing, Global capital markets, the Eurocurrency market,
anplysis of international financing instruments like syndicated Furo eredit,

lssuanee of cure bonds; Evronetes; Euroeguities.

SCHEME OF EXAMINATION:
Total Marks: (Tnternal 20, Externul §0) = 100 marks
PATTERM FOR EXTERNAL EVALUATION:

Seco A (Shom Answers) & -oui of B dxE =3FMarks.
Sew, B Essny bype & case) 3 out of § 3% 16 =48 Mark
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SUGG ES-’[‘ED.HEADINGS:

Bhole, 2003, Financial jl‘tﬁﬂ[ﬂﬂﬂﬂﬁ And Fi-"!mji-:elﬁ- Fata MeGraw-13)] F‘l.ih]Lthi'ng
Company [1d. 4 Fg
Saunders. 2048 Fimm:-:ial Markets And Institutions. Tata MeGraw-11in Publishing
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BARKATULLAH UNIVERSITY BHOPAL

Svillabos for MBA (Full Time) Semester-11 & 1V {Specinlisation)
Banking and Financial Services Management

Financial Risk Management
Mo Marks (EXL Exomy 40
Min. Pass Marks 32

i .,Ft'imﬂs. T:l-..l'uuqm:.-l.

o 0 Derpvatives-History,  Mujor  Exchanges.  festors

Mechanics of option markel, trding strategies, Black-Scholes Mods!,
uptmnauuslu-k indices, carrencies.

PATTERN FOR EXTERNAL EVALUATION:

Sec. A: (Short Answers) douelfy
mz.'ne'{ﬂﬂ@@-?ﬁ%- Jourefs




SUGGESTED READINGS

= Dom M, Chance, Robert Brooks, “Derivmiives ArdRisk Management Basics'

Engage Learning,
# John CHullSankarshanbasu®Options FitireAnd Other  Perfvatives”

Education

[Mearson

*  Pursuraman, ‘Fundamentals OF Fimncial Dervatives™ Wiley Tndia Pvi,L1d

o Mk B Financial Denvatives” Faest Faveks, Mg Dhe Ml

*  Roberl W Kaolb, “Foture Option. And  Swip’ Slerling Rook House,
Pubiishing

= Denivative Market{Dealers Modole, Natiomal Stock ExchangetNSE)

*  kumar 2008, *Financial Derivatives™ BHI Leassing Th 1 1d

= Lupta, 2009 *Financkal Derivatives- Theory concepis & Mroklems M e urrting

P, td
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